How Web Design Impacts Content Marketing

In the world of business, first impressions matter. The success of a company’s product or service
offering depends in part on how it is presented to potential consumers.

Over the years, technological advancements have allowed businesses to utilize various elements of web
design to create a lasting impact on end users. In conjunction with a coherent content marketing
strategy, businesses can significantly boost their online visibility towards their target audience, thereby
driving meaningful engagement that results in more leads, sales and upsells.

A clean and intuitive web layout paired with the right content geared towards providing relevant and
helpful information for visitors is a powerful combination that keeps users engaged throughout the
customer journey. The aforementioned components go hand in hand, as a poorly designed interface
can cause potential customers to close their browser window at the outset, leaving the copy useless
and unread.

Therefore, a company’s web design plays a crucial role in the effectiveness of the overarching content
marketing strategy.

Here are a few elements that business owners and relevant decision makers should consider when it
comes to the look and feel of their websites.

1. Seamless Navigation and Accessibility

According to Blue Atlas Marketing, a poorly structured website is one of the biggest reasons internet
users abandon a page, with 34% leaving because of unclear navigation.

Clear and intuitive navigation guides visitors through the content, using a natural combination of links,
buttons and supportive menus right when they arrive on the landing page. It also results in a visually
organized page that directs users to relevant copy, whether that consists of supplementary blog
posts, informational resources or product pages.

Good web design ensures that users can easily find what they’re looking for, thereby facilitating
access to content and enhancing its overall discoverability, which subsequently leads to greater
engagement.

2. Visual Appeal

Incorporating aesthetic elements into the overall design of a web page can shape the success of a
content marketing strategy.

Well thought out color-schemes evoke positive emotional responses from potential consumers, whereas
visual elements like images, videos and infographics can complement the text on a web page
to capture the attention of readers and breathe life into the content as a whole.

Beyond that, web design allows businesses to set out a coordinated visual identity for their brand.
Implementing these visual elements cohesively and consistently establishes trust and recognition
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among the audience. This helps to foster a stronger connection with the readership that ultimately
puts the business in a stronger position to convert leads and close sales.

3. Optimized Readability

Business owners need to draw attention to the website’s core content as much as possible.

This should be achieved through clear and concise writing that takes into account user’s short
attention spans and their propensity to scan through chunks of content as opposed to reading entire
articles or web pages.

When laying out text, break it up into small paragraphs and leverage white space on the page.
According to the Web Accessibility Initiative (WAI), ample spacing eases reading difficulties and
improves content understanding for those with learning and cognitive disabilities.

Additional consideration should be given to readability aspects such as font scale, line item spacing and
spacing between letters so that users can have a pleasant experience whilst absorbing information and
being guided towards desired actions on the page.

4, Adaptive Design

Another aspect that businesses can not ignore is responsive design for various devices. As of early
2025, 4.6 billion people use mobile internet to browse web pages (i.e. 57% of the global population),
which is a marked increase from 33% in 2015.

Consumers browse the internet now more than ever through mobile devices, which means that
companies need to think a lot more carefully about how content is displayed through their websites in
order to provide an optimal viewing experience.

Responsive websites automatically adjust their layout and functionality according to the
device that the visitor is using to browse, be it a desktop, tablet or mobile device. Therefore, the onus
is on business owners to deliver a seamless user experience - primarily focusing on mobile-first
design - across different devices, as this allows for broadened reach and effectiveness in content
marketing.

5. Strateqic Call-to-Action (CTA) Placements

Great web design allows for a sprinkling of CTA placements within the core content, so that visitors are
guided towards completing actions on the website that will impact the company bottom line.

Optimization for conversions could include, but is not limited to:

Newsletter sign up boxes;

Scroll-in pop-ups;

On-click pop-ups;

Embedded contact forms; or

Hypertext Markup Language (HTML) buy buttons.
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Using websites to facilitate the different types of conversion directly impacts content marketing efforts
when executed correctly, as visitors will be able to take actionable steps after engaging with the
copy on the page.

Building a Robust and Content-Friendly Website

Ultimately, there are many elements of web design that come together to enable a content marketing
strategy. But the key takeaway is that websites should be designed with the end user in mind.

Making the content accessible and enjoyable for visitors to read, as well as presenting it in an easy-to-
understand format with relevant CTAs plays a crucial role in the overall effectiveness of the content
marketing strategy.

Consider investing in this piece of digital real estate by working with gualified web design companies,
like WebFX. They don't just deliver a static website with bland copy, as they take a holistic approach to
web design that encompasses visual aesthetics, brand consistency, content readability and conversion
optimization, developing an asset that serves as a magnet for visitors and turns those readers into long-
term clients.

Read through their web design services today to learn exactly what they have to offer.
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